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Discover innovation
opportunities with
ITONICS Radar

One collaborative platform for your team to .
understand, evaluate, and map trends, emerging
technologies, startups, risks, and more.
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https://www.itonics-innovation.com/radar

Trusted by global
innovation leaders m

and more...


https://www.itonics-innovation.com/radar

Make sense of your data

Configure unique visualizations

A ITONICS

Align your organization
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Kickstart environmental scanning

bl " TREND

L LT

g Data Sustainability

Data Sustainability M
: “'”l\‘ ;‘ I n" l”l.
L ““”H .

! |
! ]["“'l

!

T et Loty |1, S~ ERTTL
M i ]

T ‘|||II|“ ‘ it ‘“” \‘.‘"“.‘.“: BN

gt ey qii NI

T ety lf’h“ e

: Ml
" i ITELEE 0.'
m T ““mul” » -

i I 11

! i ‘HHHHH '

! r
i e

..|I|"‘

"
i ,

i

I

PUBLISHED

Data Sustainability refers to growing
awareness of the carbon footprint
associated with storing and managing ever-
growing quantities of data. As some of the
biggest electricity users and carbon emission
contributors in their big data supply chains,
big tech companies such as Google and
Amazon are incorporating Data Sustainability
into their policies and practices. As cloud
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Centralize intelligence
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Visualization

1. Make sense of your data.

Organize all your innovation knowledge on
the Radar. Easily filter and compare it to
understand relative impact at a glance.

RADAR

Technology Radar v

Each doton t
information.

ne radar represents a piece of
ts position and visual appearance

convey four c

imensions of relevant information.

Distance from center, for instance, indicates

iImportance.
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Radar configuration

figure unique visualizations to show forces
fect your business.
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The most flexible and easy-to-customize
radar on the market adapts to a wide range

of use cases.

Customize the Radar view to show what your team

and stakeholders are interested in. Set
rating criteria to match your organization’s unique

terminology.
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Analyst-curated content

3. Kickstart your company's environmental scanning

with our pre-loaded content.

Explore more than a hundred trends and
technologies curated by ITONICS analysts, then
use the Radar to evaluate their relevance for

your business.

Our pre-loaded content becomes more
meaningful when your team members add their
own assessments to it. Leverage internal expertise
by rating the content on different criteria, then
visualize it on the Radar to identify which trends
and technologies to pay attention to.
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Reframing Residence H

~ TREND

Reframing Residence

FUBLISHED

Reframing Residence refers to the
growing shift from traditional,
single-family homes to a multitude
of alternative living arrangements
and forms of accommodation. For
some people, this is a conscious
choice-a rejection of large,
prohibitive mortgages and
materialism in favor of more
flexible, social, and sustainable
residences. For others, this change
is @ necessity due to financial strain
and underemployment...
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Export and embed

4. Align your organization with a shared
view of the future.

X X — A T \'4 I o0
Aa v Sv Av iEv B 2B @ Oaoev Our export and embed functionalities makes inte-

ITONICS Iframe grating radars throughout your organization easy.
+ Create a data visualization for everyone to under-
- - stand and buy into.

Technology ~ s AR
Readiness Level ¢ )

@ TRL1

® Export radars with one click to board-room-ready

@® TRL3

® s o PDFs and boost engagement by embedding
o s ' - ' the Radar on an intranet or public webpage.

1y Segmentation

® TRL6
@® TRL7Y
® TRLS

»
® TRLO L
(2

1}
||||
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Ratings

Rating

5. Jump into collective evaluation with ITONICS .
best-practice rating criteria or add your own. ——

Potential Impact

(Medium L 25
1 | O
Accelerate decision-making by using our Ac.tual Impact Technology Attractiveness Q 40
recommended criteria to assess trends, Rating T R ——_
technologies, risks, or ideas. Configure the rating C icati
criteria to reflect your company’s terminology. o.mmunlca 1on Complexity Very High JOREP.
Rating 1 1 [ ] C
EXpECtEd Return Internal Know-How e Q 15
Users can rate straight from the Radar, adding on Investment G N R
their opinion on criteria such as potential impact, Rating
need for action, and internal know-how. You can Strategic Fit Need for Action T Q 44
then combine different ratings to gain insight from Rating G B B ©
aggregated results. | A

A ITONICS itonics-innovation.com/radar 8
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Share custom radars

0. Centralize intelligence by turning custom views
into collective views.

Time to Market
Impact

o 0-2y
o 2-4y
® 46y
o 6-8y

@® s-10y %

>
® Oy {’/)C
(N4

( Find Elements

Q | Or type here to search
@ Decline of Trust in Government
Predictive Gene Based Healthcare
Easy Ethics

Bio Electronic Medicine

Organic Electronics
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Modify a Radar to highlight what is important, then
save and share it with your team to spur them to
action.

Use quick filtering configuration to draw
attention to specific forces of change. Name your
custom radar and send the link to your team anad

stakeholders to unify perspectives.
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Let’s talk about getting you started quickly. Here are some
inspiring best practices for strategic foresight.

STRATEGIC FORESIGHT

How to Create Your Trend How to Keep Up with Trends A quick guide to effectively
and Technology Radar in & Technologies: A Simple configuring your
5 Minutes (but Powerful) Guide technology Radar

5 Aug 22 | 4 mins read —3 7 Jul 22 | 4 mins read s 29 Sep 22 | 3 mins read
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a A |dentify business opportunities basead Assess the impact of risks on your
5!?@ on industry-specific trends and business in order to navigate
consumer needs. uncertain times.

lectivel hnologi N N L .
Collectively assess technologies that ca Run a company-wide ideation challenge

innovation and inspire your company
to invest.

@ bring you closer to game-changing then visualize and evaluate the

submissions on the Radar.

Scout for startups, then analyze their Keep an eye on the competition by
Y potential to decide which ones to creating a competitor radar to make

== partner with. comparisons on price, product, and more.
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NIy
CISCO.

Cisco operates in a world of increasing market volatility and
globalization. With the Technology Radar, we found a solution to
effectively and efficiently manage novel technologies to maintain

and enhance our competitive position.

Sylvain Baron,
Corporate Strategic Innovation,
Cisco
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World’s leading Innovation OS

ITONICS is a leading Saa$S provider of systematic

innovation management. The ITONICS Innovation BERLIN
OS combined with a systematic framework to steer NEW YORK 1o
innovation efforts helps companies to identif ™ 30 Pine Street ; . ey
. ) p p y New York 10005 ‘J & +49 30577 02 200 KATHMANDU
emerging technologies, trends, and market United States ’i Hanumansthan Bu\ QIR

EmilienstraRe 9
90489 Nuremberg ¢ +977 15705294

Germany

potential and to translate them into customized = +Tv€212 523011 ol NUREMBERG - ‘ AL o
growth strategies. Nepal

With more than 150 experts worldwide, we support " & & +49 911 600 60 550
innovation leaders such as adidas, AUDI, BMW, ' B '
CISCO, Intel, Johnson & Johnson, and KPMG.

CAPE TOWN

32 Kloof Street
Cape Town 8000

South Africa
Discover more at www.itonics-innovation.com
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